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Unlocking Hispanic Market Growth
A Strategic Guide for Digital

Marketers Serving US Hispanics

Learn about the latest global marketing trends and how
website localization, translation, and other tactics can
be leveraged to effectively engage a global audience for
business success.




Introduction

The Hispanic community is more than

just a demographic segment in the United
States. With an influence that spans

every major sector of the economy, U.S.
Hispanics have become a critical driver of
growth and innovation. In 2023 alone, the
U.S. Latino economy generated over $3.2
trillion in Gross Domestic Product (GDP)—
an astounding figure that positions the
Latino economy as the world’s fifth-largest,
surpassing even major global players like
France and India (ASU News). This economic
might is reshaping the U.S. market landscape,
creating new opportunities for businesses
that are willing to invest in culturally relevant

digital strategies.

This purchasing power has reached
unprecedented levels, totaling $3.4 trillion
in 2023 (ASU News). For brands seeking to
capture new market share, this community
represents a consumer base that is not
only large but growing rapidly in terms of
economic influence. As more Hispanics

become digitally connected, their online

behavior reveals a significant opportunity
for marketers. With 81% of U.S. Hispanics
using the internet regularly and 70% of
them active on social media platforms like
Facebook, YouTube, and Instagram (Statista),

digital channels have become essential for

In 2023 alone, the U.S. Latino economy
generated over $3.2 trillion in GDP—

positioning it as the world’s fifth-largest,
surpassing even major global players like
France and India.

engaging this audience.

Hispanic Market Trends and
Digital Consumer Behavior

The U.S. Hispanic population has reached

a historic high of 62.5 million people as of
2023, accounting for approximately 19%

of the total U.S. population (Pew Research
Center). This rapid growth has made the
Hispanic community the largest minority
group in the country, with projections
indicating continued expansion over the next

few decades. What makes this demographic

particularly compelling is its youthful




nature—the median age of U.S. Hispanics is
just 30, compared to 38 for the general U.S.

population (Pew Research Center).

As digital consumption patterns shift, U.S.
Hispanics have emerged as a highly engaged
group in online spaces. Over 74% of
Hispanics report using their mobile phones
to access the internet, and they spend more
time on digital content than most other
demographics, with a strong preference

for video streaming, online news, and

social media (Statista). Digital platforms like
YouTube, which boasts a 78% penetration
rate among U.S. Hispanics, and Instagram,
with 64% usage, are prime opportunities for
marketers to connect with this digitally savvy

audience.

The U.S. Hispanic population has reached
a historic high of 62.5 million people,

with a median age of just 30—making
it a youthful and rapidly expanding
demographic.

Latino household incomes have also seen
significant growth, increasing by 4.7%
annually—a rate that far outpaces the
1.9% growth for non-Latino households
(ASU News). This rise in income translates
into greater financial independence and
increased online purchasing power. In fact,
U.S. Hispanics are 15% more likely to shop
online and 25% more likely to use mobile
devices for e-commerce transactions

compared to the general population

(Statista).

Actionable Insights From This
Section

e Utilize digital platforms like YouTube and
Instagram to share culturally relevant
content that resonates with Hispanic

values and traditions.

e Optimize your e-commerce strategies
for mobile-first experiences, as U.S.
Hispanics are more likely to complete

purchases on mobile devices.

Learn More About Maximizing
Your Digital Marketing ROl With Our
Website Translation ROI Guide.

READ NOW


https://www.motionpoint.com/return-on-investment/

The Impact of Language and Actionable Insights From This

Culture on Digital Brand Section
Perception

e Leverage bilingual campaigns on social
Language plays a pivotal role in shaping media platforms like Facebook and
brand perception among Hispanic Instagram to drive engagement and
consumers, particularly in digital channels. foster brand loyalty.

While 72% of U.S. Hispanics are proficient in

) ) ) ) ) e Create digital content that balances both
English, Spanish remains a deeply ingrained

) . . ) languages to maximize reach and appeal.
part of Hispanic culture and identity (Pew

Research Center). In fact, 70% of U.S.

Hispanics speak Spanish at home, and

even younger generations who consume All-In-One “Done for
English content online often prefer Spanish- YOU” Enterprise Website
Translation & Localization

language digital communications for cultural

and familial interactions (Pew Research
Center). GET ADEMO

This linguistic preference extends to social

media, where bilingual and Spanish-language

content consistently outperforms English-

Case Studies: Successful
Digital Campaigns Targeting
U.S. Hispanics

only content in terms of engagement and
brand loyalty (Statista). Successful brands
have recognized the value of bilingual and
bicultural campaigns in the digital sphere.
Several brands have executed successful
promptly. . . . N
digital campaigns targeting the U.S. Hispanic
market by tapping into cultural values,
bilingualism, and bicultural identities.
Below are some standout examples, each
demonstrating a unique approach to
connecting with this vibrant and diverse

community.
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McDonald’s: Latino Youth
Empowerment

McDonald’s launched a digital campaign
focused on providing educational
opportunities to Hispanic students,
emphasizing the importance of education
and community support. The campaign
leveraged social media and video content

to reach young Hispanics and their families,
leading to a 30% increase in Hispanic
customer loyalty and a 25% increase in social

media engagement (Pew Research Center).

AT&T: Between Two Worlds Initiative

AT&T’s ‘Between Two Worlds’ digital
campaign highlighted the unique bicultural
reality of many U.S. Hispanics. The campaign
featured a mix of English and Spanish
content and used Spanglish to appeal to
both younger and older generations. The
initiative led to a 15% increase in brand
favorability and a 50% increase in social

media engagement (Pew Research Center).

website translation technology and bilingual
SEO optimization, the provider saw a 45%
increase in organic traffic from Hispanic
users and a 35% rise in online enrollment

rates.

Today’s consumers expect their brands

to take a stand on at least some topics.
According to research, 57% of consumers
are more loyal to brands that commit to
addressing social inequities in their actions.
Specifically, 63% of Gen-Zers are more
likely to purchase from brands that support
important causes.

Actionable Insights From This
Section

e Use digital storytelling and bilingual
campaigns to connect authentically with

U.S. Hispanics.

e Include bicultural elements and Spanglish
in your content strategy to appeal to

younger Hispanic audiences.

Learn More About Maximizing
Your Digital Marketing ROl With Our
Website Translation ROI Guide.

MotionPoint: Website Translation for

Health Insurance Provider

MotionPoint partnered with a leading
READ NOW

U.S. healthcare insurance provider to

launch a Spanish-language website and

improve digital engagement with Hispanic

audiences. By leveraging MotionPoint’s
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Key Digital Trends Among U.S.

Hispanic Consumers

U.S. Hispanics are highly active digital users,
outpacing other groups in online video
consumption, social media usage, and mobile
internet access. According to Statista, 93% of
U.S. Hispanics access the internet regularly,
with 81% using smartphones as their primary
device. Hispanics also spend more time-
consuming digital content, particularly on
platforms like YouTube (78%) and Facebook
(74%), making them a prime audience for

targeted online marketing.

Actionable Insights From This
Section

e Prioritize mobile optimization and video
content in your digital marketing strategy
to capture the attention of Hispanic

consumers.

e Leverage social media platforms and
influencer partnerships to enhance brand

visibility and engagement.

All-In-One “Done for
You” Enterprise Website
Translation & Localization

GET ADEMO

Conclusion: Unlocking the
Potential of the Hispanic
Digital Market

The U.S. Hispanic market is a rapidly
growing, economically powerful, and
digitally engaged demographic. With
purchasing power expected to reach $4
trillion by 2025 (ASU News), and a high
level of digital engagement, this community
offers unparalleled growth opportunities
for businesses across industries. By
understanding Hispanic online behavior,
cultural values, and digital consumption
trends, companies can create strategies that

resonate with this dynamic market segment.

Actionable Insights From This
Section

e Develop a multi-channel digital
marketing strategy that leverages both
bilingual and bicultural elements to

connect with U.S. Hispanics.

e Use digital platforms and analytics to
identify and optimize your engagement

strategy for the Hispanic market.
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